The purpose of this research is to examine to what extent pre-service teachers' personal values predict their social entrepreneurship characteristics. In this context, statistical analysis was conducted on the data obtained from 393 pre-service teachers studying at the Faculty of Muallim Rıfat Education at Kilis 7 Aralık University in 2016-2017 academic semester. The data was collected through social entrepreneurship and personal value scales. The results of the data analysis indicated the mean scores for pre-service teachers' perceptions for social entrepreneurship at mostly level, for self-control and intellectualism values at agreement level and religiousness, social skills and honesty values at moderate agreement level. It was found out that there is a moderate positive relationship between pre-service teachers' religiousness, social skill, honesty and self-control values and their social entrepreneurship, while there is a low positive relationship between intellectualism and their social entrepreneurship. Besides, religiousness, social skill, honesty, self-control and intellectualism values significantly predicted pre-service teachers' social entrepreneurships and accounted for 40% of the total variance. In this regard, it can be stated that personal values have a decisive role on social entrepreneurship activities.
Introduction
Nowadays in the world, one in nine people lives in hunger and one in three people is undernourished. About 15 million girls marry before the age of 18 each year. 18 million people die due to air pollution all around the world every day. Women are exposed to discrimination in possession and in many other fields in a number of societies. It is estimated that more than one million people sustain their lives in physically or mentally disabled ways, are tagged in society and exposed to discrimination. Millions of people are exposed to natural disasters and droughts with regard to climate in degenerated and eroded soil. 3.3 million hectares of forestland have been destroyed all over the world. According to the official unemployment statistics, 204 million people, of whom 74 million are young, are unemployed. There are 100 million boys and 68 million girls in child labor all over the world. 780 million adults and 103 million youths are illiterate. 160 million people are not functionally literate in the developed countries. In a global scale, 250 million children are not learning basic skills though 130 million children of them study at schools for at least four years [1] . Based on the human development report, there are a numbers of matters to be overcome in the world and in Turkey. These matters are increasing by varying day by day and are threatening human life. In this respect, social entrepreneurship and social entrepreneurs are needed more than ever.
Social entrepreneurship is a sort of entrepreneurship and diverges from traditional one with regard to several aspects [2] . It essentially contains social and entrepreneurship features and in the simplest form, it involves dealing with social matters through entrepreneurship point of view [3] . Although the social entrepreneurship concept has appeared as a recent concept, people and organizations have always been involved in social entrepreneurship activities throughout history. When it is examined in conceptual respect, it is known that it was, for the first time, used in the research conducted in the social change field in 1972. However, it was commonly used in the 1990s. Ashoka organization founded in 1981 to promote social entrepreneurship and Schwab Foundation founded in 1998 have contributed to becoming the concept widespread. Besides, the fact that the Nobel Peace Prize was awarded to Muhammad Yunus in 2006 due to the contributions for the Grameen Bank which was founded under his leadership to provide people with microcredit to encourage social entrepreneurship has played a significant role in developing the concept [4] . Nowadays it is seen that the concept attracts intensive attention in academia. Nevertheless, it is understood that there is not a common consensus on the definition of the concept despite the increased interest in social entrepreneurship issue. When the literature is examined, several definitions are encountered in individual, organizational and social levels [5] . The majority of the studies dealing with social entrepreneurship are concerned with the explanation and definition of the concept. In general sense, social purposes and entrepreneurship activities variables come into prominence [6] . In this regard, social entrepreneurship is defined as social purposeful entrepreneurship activities. There has to be a social purpose in every social entrepreneurship activities since it essentially aims to create a social value. When the social entrepreneurship definitions at individual levels are examined, it is seen that social entrepreneurs are defined as change agents who have social purposes, act to ensure social justice, mobilize ideas, skills, resources and regulations which are necessary for social transformation and create innovative solutions for social problems [2, 7, 8] . According to Reis [2] , social entrepreneurs create social value to enable the developments in social and economic domains by utilizing economic resources through an innovative understanding. According to Nicholls [10] , as social entrepreneurs deal with the social problems with respect to an innovative understanding, they act as a driving power in social and economic development.
Social entrepreneurs focus on innovative and enterprising approaches to determine social problems and provide solutions for problems in short and long term [11] , present business models to solve problems and meet complicated social needs [12] . In this regard, they have a significant role in coming up with creative solutions for complicated and ongoing social matters which do not attract the attention of the commercial, public and non-governmental organizations [13] . They are inclined to go into action when they see a problem in the environment and society where they live. Their primary purpose is not to make money or profit. On the contrary, their purpose is to solve the society's problems, meet its needs and interests [14, 2, 15] . So, social entrepreneurship processes are similar to traditional or commercial entrepreneurships though they differentiate from the other entrepreneurships with regard to purpose and motivation. Interest for social incentives in all social entrepreneurship studies has become a central pre-requisite issue. Furthermore, this issue is accepted as a distinctive characteristic for social entrepreneurship. Entrepreneurs and social entrepreneurs are distinguished with each other with regard to profit motivation [16] . There is a consensus among researchers that social entrepreneurs are motivated with social purposes to gain favor to society [17] . From this aspect, social entrepreneurs' purposes are not just to produce something new to gain reputation or make economic gains; rather make the world more livable place.
While social entrepreneurs' purposes are to find lost-lasting solutions for social problems and create social values, they also have to make economic profit to sustain their missions. Economic value does not represent an ultimate aim for a social entrepreneur. However, it should be seriously dealt with, for it represents a crucial side effect to sustain innovation, enterprises and economy [18] . Social entrepreneurs are also in a struggle to meet society's unfulfilled needs, prepare and apply their own programs in this respect, produce new services and products [19] . The research in this field indicates that the activities concerned with social entrepreneurship increase economic growth, develop a society's quality of life, decrease poverty and substantially enable social change [13, 19, 20] .
When social entrepreneurs' characteristics are examined, it is seen that they need to have courage, self-confidence, responsibility, determination, resolution, and knowledge in a particular area [21] . According to Knőrr, Alvarez and Urbano [22] , creativity, risk taking and independence increases the possibility of being entrepreneur. Entrepreneurs are defined by Shaw and Carter [23] that they are motivated, determined, ambitious, charismatic leaders and they can deliver vision, inspire others and utilize resources at optimum level. It is seen in the study by Akar and Üstüner [24] that social entrepreneurs' emotional intelligence and self-efficacy perceptions are high. According to Aydın and Akar [25] , social entrepreneurs have extraversion and openness personality traits. A number of factors play a significant role in revealing behaviors concerned with social entrepreneurship. Individuals' personal values, undoubtedly, have a significant impact on social entrepreneurship activities.
Values are accepted as belief systems which come into exist in an individual's early life phase and are shaped through life experiences [26] . Values are principles which lead an individual's choices, evaluations with regard to a variety of people and cases [27] . They are the most important determiners of social attitudes, ideologies and behaviors [28] . They are views which represent beliefs with respect to what is good, desirable and right and are continuous and shared by societies and individuals [29] . In other words, personal values are variables which influence an individual's motivation to think and take action [30] and account for how an individual's conscious thoughts and intentions go into action [31] . An individual's values develop by interacting with other people and living experiences [32] . Personal values can show variations according to circumstances in social construct and living experiences. The reason why the individuals living in the same society and having the same cultural characteristics behave differently can be accounted for the fact that they have different personal values [33] . Values influence individuals' vocational and personal lives, attitudes, relationships, interactions with people and attitudes to life. In this regard, values are the most important determiners for individuals' personal, social and vocational choices [34] . Every individual has a set of values which show variations in importance degree. A particular value can be important for an individual, while that value can be unimportant for another [35] . Knowing other individuals' values can enable an individual to make positive relationships with them and to decrease the conflicts which can take place [36] . Individuals can gain others' confidence behaving appropriately according to their values [37] . Values play a significant role in increasing and sustaining self-regulation and self-respect and making decisions. Values should be mobilized to lead behavior. Circumstances play an important role in activating values. To illustrate, security value becomes more obvious when a traffic accident occurs. The research concerning the mobilization of the value indicate when a particular value is mobilized, people exhibit behavior according to that particular value [38] . However, giving importance to value also determines its mobilization. In this regard, important values are more likely to be turned into behavior [39] . Schwartz [40] determined 10 different universal values with regard to conceptual framework. They are power, achievement, hedonism, stimulation, self-direction, universalism, benevolence, tradition, conformity and security. Scott [41] tried to measure 12 basic values in his own scale: Intellectualism, kindness, social skills, loyalty, academic achievement, physical development, status, honesty, religiousness, self-control, creativity and independence. In the current research, intellectualism, honesty, self-control, religiousness and social skills values were used. Intellectualism refers to those individuals who have the capacity to understand, think, reason and are interested in international, national and regional issues. Honesty refers to those who are credible and sincere and stress out the truth every time and place. Self-control refers to those who have control over their emotions and behaviors. Religiousness refers to those who believe in divine supernatural powers which control humans' destiny, obey and worship them. Social skill refers to those who can communicate and interact with other people, behave according to communal living [42, 43] .
Education institutions are social open systems which are affected by changes taking place in social construct and environment and at the same time affect social construct and environment through their services and outcomes. Education systems should be institutions which can create sustainable innovative solutions for the disturbing matters at regional, national and international levels in addition to contributing to new generations' physical, cognitive, social and cultural developments. This can just be possible with the social entrepreneur teachers who are sensitive to the matters which increasingly continue in today's world economic, social and health fields such as wars, natural disasters, poverty, unemployment, hunger, various diseases, human rights and justice, education and sheltering [25] and embrace a social mission to find outstanding solutions to these mattes, and the social entrepreneur individuals who will be raised by these teachers. Teachers undertake significant duties to make the world more livable place. In this regard, it is necessary to identify the influential factors which encourage teachers to social entrepreneurship and reveal the behaviors for social entrepreneurship. In the scope of this research, the effects of the personal values, which have impact on individuals' 
Materials and Methods
This is a descriptive and cross-sectional study. Relational screening model was used in this study to examine the relationships between pre-service teachers' personal values and their social entrepreneurship characteristics. The Relational screening model aims to determine entity and/or degree of change among two or more variables [44] . The dependent variable of the study is social entrepreneurship. The independent variables of the study are personal values such as self-control, religiousness, intellectualism, social skill and honesty.
Population and Sampling
The population of the research consists of 1100 pre-service teachers studying at different subject areas and grades at the Faculty of Muallim Rıfat Education at Kilis 7 Aralık University. Any sampling method was not chosen to reach all the population. Participation into the research was voluntary. In this regard, 393 pre-service teachers voluntarily participated into the research. Participants were 58.5% females and 41.5% males. 23.7%, 23.2%, 21.2%, 14.8% and 17.1% of the pre-service teachers study in social sciences, pre-school, primary school, sciences and Turkish teaching training programs, respectively. 30%, 28.2%, 23.9% and 17.8% of them study in the first year, second year, third year and fourth year of the aforementioned programs, respectively.
Data Collection Instruments
Data was collected from the participants through pre-service teachers' social entrepreneurship scale, university students' personal values scale and personal information form.
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Pre-service teachers' social entrepreneurship scale: The 21 itemed scale developed by Konaklı and Göğüş [45] aims to measure pre-service teachers' social entrepreneurship levels. Five-point Likert-point scaling is used in the scale. The fit index values (χ 2 /sd = 427.15/186 = 2.29; RMSEA = .06; NFI = .90; NNFI = .95; CFI = .95; GFI = .90; AGFI = .86) are seen to be at desired level as a result of the analysis conducted by Konaklı and Göğüş [45] . Cronbach Alpha coefficient for the scale is reported to be .85. In the context with this research, Cronbach Alpha coefficient for the scale was found as .93.
University students' personal values scale: Scott's Personal Values Scale was firstly adapted by Ültanır (1992) and developed by Gökçe [43] . The scale comprises of 29 items and 5 sub-dimensions. It consists of Self-control, Religiousness, Intellectualism, Social skill and Honesty sub-dimensions. It is a Three-point Likert -point scaling, namely "I disagree, I moderately agree, and I agree". Cronbach Alpha coefficient was calculated for self-control sub-dimension as .75, religiousness sub-dimension as .78, intellectualism sub-dimension as .72, social skill sub-dimension as .76 and honesty sub-dimension as .70.
Data Analysis
Statistical methods such as arithmetic mean, standard deviation, percentage, frequency and correlation analysis were used to analyze the data. Besides, multiple regression analysis was utilized to investigate to what extent pre-service teachers' personal values predict their social entrepreneurship characteristics. Data was analyzed through SPSS packaged software. Significance level was accepted as .05.
Findings
Arithmetic mean, standard deviation and correlation coefficient values with regard to pre-service teachers' self-control, religiousness, intellectualism, social skill, honesty values and social entrepreneurship are displayed in Table 1 .
According to It is seen from Table 2 that pre-service teachers' self-control (β = .13; p ˂ .01), religiousness (β = .30; p ˂ .01), intellectualism (β = .13; p ˂ .01), social skill (β = .27; p ˂ .01) and honesty (β = .24; p ˂ .01) sub-dimensions significantly predicted their social entrepreneurship characteristics and accounted for 40% of the total variance.
Conclusions and Discussion
The purpose of this research is to identify to what degree pre-service teachers' personal values predict their social entrepreneurship characteristics. In this context, the mean scores for pre-service teachers' perceptions with regard to their personal values and social entrepreneurship characteristics were firstly calculated.
Then, the relationship between their self-control, religiousness, intellectualism, social skill and honesty values and their social entrepreneurship characteristics was examined. And lastly, regression analysis was conducted to what extent the values predict their social entrepreneurship characteristics.
As a result of the data analysis, it was seen that the mean scores for pre-service teachers' personal values from the highest to lowest ones are as follows; self-control, intellectualism, honesty, social skill and religiousness. While pre-service teachers' prior preference was self-control among the values, their least preference was religiousness. This result coincides with the one derived from the research conducted by Gökçe [43] . Self-control value stems from a person's needs to be dominant over his/her life be autonomous and independent [40] . In this respect, the fact that pre-service teachers primarily prefer self-control value indicates that they do not want anybody to interfere with their emotions, thoughts and behaviors. It can be stated that pre-service teachers give much more importance to the values concerned with self-control such as freedom and independence depending on their increasingly experiences in education [45] . The findings obtained from the research by Schwartz [47] support this result. In this research, peoples' more involvement in formal training process contributes to developing their self-control value. The fact that pre-service teachers less prefer religiousness value compared with the other values is an unexpected result for Turkey. Because it was revealed in the previous research conducted with the university students in Turkey that they have religious tendencies at somewhat higher level [48, 49] . When the mean scores for pre-service teachers' social entrepreneurship characteristics are examined, it was found out that they were at mostly level. In the light of these results, it can be claimed that pre-service teachers are not indifferent to social and environmental problems, are self-confident to overcome these problems and can take a risk to come up with creative solution models.
It was seen that there are positive significant relationships between pre-service teachers' self-control, religiousness, intellectualism, social skills and honesty values and their social entrepreneurship characteristics. As a result of the regression analysis to identify these values' prediction for the social entrepreneurship characteristics, it was revealed that self-control (β = .13; p ˂ .01), religiousness (β = .30; p ˂ .01), intellectualism (β = .13; p ˂ .01), social skill (β = .27; p ˂ .01) and honesty (β = .24; p ˂ .01) significantly predicted pre-service teachers' social entrepreneurship characteristics and accounted for 40% of the total variance. It is seen that the religiousness value mostly predicted the social entrepreneurship characteristics. Religious beliefs have been known to be an important component of entrepreneurship for a long time [50] . A number of social entrepreneurs indicate that their religious beliefs and faith-based groups' supports such as mosques and churches help them exhibit behaviors for social entrepreneurship [51] . It has historically been known that there is a strong bond between religious groups and entrepreneurship activities. So, religious belief groups shape their members' behaviors by assigning a variety of responsibilities [52] . Besides, helping others is a common theme in a number of religious traditions and it is seen that there is a relationship between religiousness and aid as a result of the scientific researches [53] . Other individuals or religious organizations generally ensure individuals to acquire religious values. The fact that religious values take encouraging roles in cooperation, solidarity and sharing among people, has a significant role in enabling religious individuals to be sensitive to social matters. Drakopoulou Dodd and Seaman [54] advocate that individuals' religious beliefs positively affect their entrepreneurship activities in terms of three aspects. They are as follows: individual's decision to be an entrepreneur, managing his/her own entrepreneurship activities and preference to form intrinsic and extrinsic social networks. The other two predictors for social entrepreneurship values are social skill and honesty values. It is known that social entrepreneurs have extroverted personality characteristics [25] . Extroverted individuals can easily interact with other people, like being with people and are inclined to be in cooperation [55] . It is obvious that extroverted individuals have higher social skills. The ability to establish qualified relationships with others is mostly regarded as one of the necessary conditions to benefit from opportunities and innovations in entrepreneurship [24] . Brandstatter [56] stressed out that social entrepreneurs need to have social skills to establish a social network and be continuously in connection with others. Social networks are important for entrepreneurs due to their economic and personal supports [57] . Being in contact and cooperation with other people are inevitable to understand social matters, determine and identify limits and come up with models for solutions. These require social entrepreneurs to have higher social skills. According to Pearce and Doh [58] , one of the most important
88
The Role of Personal Values in Social Entrepreneurship characteristics of social entrepreneurs is the ability to direct and mobilize the efforts of all institutions and people who seek to create social value. In this respect, the fact that social entrepreneurs realize their aims to solve social matters depends on establishing a communication network among stakeholders based on confidence, sincerity and cooperation. This is just possible with social entrepreneurs' having personal values such as social skills and honesty.
In the current research, it is seen that self-control and intellectualism values in the least predict their social entrepreneurships. It is important for social entrepreneurs to be independent and manage their emotions and behaviors. It is revealed in the research conducted by Akar and Üstüner [24] that the ability to understand and manage one's and others' emotions positively affects individual's social entrepreneurship behaviors. The enterprises to solve social and environmental matters at the beginning can sometimes cause anxiety and stress in individuals and this can negatively influence their social entrepreneurship behaviors. The individuals who have control over their emotions and behaviors can sustain their efforts to create social values by changing their negative emotions to positive ones [24] . The fact that social entrepreneurs are curious and knowledgeable about regional and national issues will enable them to be aware of social matters, understand the matters and create rational and creative solutions for the matters. In this regard, self-control and intellectualism values are important for social entrepreneurs. To make a general evaluation, the values an individual embraces have an important role in increasing his/her sensitivity to social matters and initiating and keeping solution process. It can be argued that education institutions should be in struggle to get the related values be acquired.
